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Google
Impressions

288

CTR

5.21%

Conversions

1

Cost / conv.

$35.64

Cost

$35.64

Meta
Impressions

6,033

CTR (all)

2.80%

Cost per on-Facebook lead

53.94

On-Facebook leads

2

Amount spent

107.87

Linkedi

n

Impressions

1,587

CTR

0.63%

Conversions

0

Clicks

10

Total spent

70.65

Google

Google Ads

Campaign Campaign … Budget Impressio… Interaction Rate Phone calls Conv. rate Convers… Cost / conv. Cost

1…Search | Traffic Control E… Eligible $2.50 108 7.41% 0 12.5% 1 $19.64 $19.64

2…Search | Arrow Boards M… Eligible $2.50 180 3.89% 0 0% 0 $0 $16

3…Search | Traffic Safety E… campaign paused $2.50 0 0% 0 0% 0 $0 $0

4…Search | Construction & … campaign paused $5.00 0 0% 0 0% 0 $0 $0

▲ ▼

1 - 4 / 4 < >

Conversion Types

Segment Conversion Category Conversions

1. Submit lead form 1

▼
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Phone calls from Google over time
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Cost

Keyword Performance

Search keyword Impressions Clicks CTR Conve… Avg. CPC Cost

1. message board rentals near me 74 4 5.41% 0 $2.7 $10.81

2. custom road signs 36 2 5.56% 0 $1.67 $3.34

3. electronic road sign rental 31 1 3.23% 0 $1.85 $1.85

4. traffic control rental 25 1 4% 0 $4.94 $4.94

5. traffic sign rentals near me 19 1 5.26% 0 $0.97 $0.97

6. traffic cone rental 16 1 6.25% 1 $4.2 $4.2

7. arrow board rental 15 0 0% 0 $0 $0
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Meta

Meta Campaigns

Campaign name Impressions CTR (all)
Landing page

views

On-Facebook

leads
Cost per on-Facebook lead

Amount

spent

1. Buy & Rent | Traffic Campaign 1,191 2.43% 14 0 null 7.46

2. Buy & Rent | Call Campaign 2,823 3.44% 0 0 null 65.57

3. Buy & Rent | Lead Campaign 2,019 2.13% 0 2 17.42 34.84
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Top Campaign Ads

Image asset photo Impressions Link clicks CTR (all) On-Facebook … Cost per … Amount spent

1. 1,213 9 2.06% 1 22.63 22.63

2. 558 5 2.33% 1 7.73 7.73

3. 377 6 2.12% 0 null 2.17
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Leads from Meta over time
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Website Leads from Meta over time
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Website Purchases from Meta over time
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Website Purchases from Meta over time
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Amount spent

Linkedin

Creative thumbnail Campaign name Impressions CTR Engagement r… Landing page clicks Conversi… Total spent

1. Buy/Rent Equipment 1,163 0.69% 1.38% 8 0 46.01

2. Buy/Rent Equipment 424 0.47% 0.71% 2 0 24.64
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